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Thesis Statement: 

This thesis uses the ancient model of the marketplace to 

reinvestigate the potential for providing public space within 

the context of the decentralized urban landscapes of post-war 

America. It is proposed, herein, that the study of the modem 

shopping center, a product of twentieth century suburbanization, 

represents a potential réévaluation of the role of such a typology 

with regard to public life. 

Throughout history, the marketplace has been a catalyst for 

communal activity. As the marketplace evolved, it reflected 

the changing pattern of urban development and shifting attitudes 

towards community and recreation. 

In light of the recent trend of privatization that has become 

emblematic of American urbanism,- it is .clear that public inter¬ 

action occurs less frequently, and in fewer places, than ever 

before. The modem shopping center, however, is one of the few 

prevalent catalysts of public activity in the suburban realm. 

Many shopping centers have, indeed, managed to foster a sense ~~ 

of community, in spite of the fact that within such confines, 

public life is actually controlled by private enterprise. As 

a result, the implicit rules of decorum that are established* 

ultimately serve to hinder the quality of public activity that 

may occur. 

Because of this deficiency inherent in the shopping center, 

it may be suggested that true public life in suburban America 

may yet be found in the outdoo'r realm of the public park. 



In terms of facilitating communal activity and recreation, 

the public park has often been compared to the traditional Europ¬ 

ean square. By establishing nodes of open space carved out of 

dense urban fabric, squares and plazas represent exceptional 

places of social stability and civic pride. Similarly, thé 

American park, as well as the shopping center both provide focal 

points of public order and interaction within an otherwise 

chaotic context. 

The Olmstedian tradition of the park as a representation 

of nature, was seen as a way of contrasting the filth and density 

of the industrial city with a pastoral landscape intended for 

public recreation. A suburban equivalent to the Olmstedian 

landscape is the neighborhood park, which preserves fragments 

of public recreational space amidst the continuous fabric of 

private dwellings. Like the neighborhood park, the shopping 

center supports a sense of public life, albeit, privately controlled, 

and also provides refuge from the suburban context of single-family 

residences and high speed thoroughfares. 

Such a parallel between the park and the shopping center 

suggests the potential for combining aspects of both in order 

to elevate the communal essence of public space in suburbia. In 

so doing, the relationship of building to landscape becomes an 

issue of primary concern. This is an issue that has been often 

overlooked within the model of the regional suburban shopping 

center. In many cases, the need for adequate parking tended to 

eclipse the potential for preserving or enhancing the natural 

landscape. 



In order to reevaluate the.role of the shopping center with 

regard to public life, this thesis proposes a more intimate relation¬ 

ship between building and landscape, by simultaneously acknowledging 

the external contextual conditions of the highway and the retail 

establishment, and the potential for providing well defined 

outdoor space, devoted to recreation, fitness and public inter¬ 

action. 
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Essay: 

"The scientific mind, with it‘s tendency to break 

the world into ever smaller parts, has, during the past 

60 years of urban and architectural development, finally 

succeeded in ending a long and fruitful marriage between 

architecture and the city...In the modem city, a meaning¬ 

ful dialoguebetween the 'res publica' and the 'res privata' 

is missing, leading to an impoverishment of the urban 

spatial morphology...Without such spatial articulation, 

the city becomes unintelligible."1 

-Werner Goehner 

The lack of public space is a dilemma that has come to 

characterize most of American cities, particularly in the latter 

half of this century. This modem dilemma is inherently linked 

to thé social predilection for privatization, as evidenced by 

the sprawling suburb. The cities of today can best be described 

as decentralized and multi-centered, lacking Significant arenas 

for public activity. They are neither urban, nor suburban in * 

the traditional sense. Instead, they are based on complex 

networks of telecommunications and advanced technology. Coupled 

with the proliferation of the automobile, new technology has 

facilitated the dispersal of both industry and people from 
p 

previously active city centers. The Modern movement provided 

utopian visions of the city that promised to be totally public, 

but became realized as privatized, non-pedestrian environments 

during post-war development.^ Thus, the question arises; 

is the quest for public space anathema in contemporary America? - 

Clearly, there are several factors which inhibit public life. 
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The factors which have contributed to the loss of community 

in metropolitan areas have been outlined by Kenneth Jackson» in 

his historical analysis of suburbia, Crabgrass Frontier. Jackson 

first cites the automobile as a catalyst for mobility to the 

periphery. Safely removed from blighted urban cores, such 

outlying neighborhoods were regarded as highly favorable places 

to settle. As the suburbs attracted wealthy citizens, inner 

cities continued to decline. Movement from the center to the 

edge fostered a heightened sense of privatization and a signif¬ 

icant consolidation of the domestic family. As a result,? citizen 

identification with urban centers steadily diminished.^ 

A. second cause of urban fragmentation has been the inability 
r 

of cities to extend their boundaries through annexation and 

consolidation. Such is the case in cities like New York, Pitts¬ 

burgh, Cleveland, St. Louis, San Francisco and Philadelphia, 
«5 

whose cores are tightly encircled by rings of suburbs. These 

neighborhoods have been able to achieve the legal status of 

separate communities, allowing them to resist integrative forces 

by zoning out the poor. As a consequence, the problems of the 

core have become more serious.^ Through the continued movement 

of residents and industry to the periphery, where land is less 

costly, cities are faced with the burden of a steadily declining 

tax base. 

Finally, Jackson cites the establishment of the domestic 
* 

household as a self-sufficient center for entertainment, as 

another critical factor contributing to the loss of community. 
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The increased dependence on television and sophisticated home 

audio-video equipment has brought to question the necessity of 

the modern cinema. As is the case in a city like Houston, 

streets are no longer public promenades, but are places for 

dangerous machinery. The automobile, combined with the develop¬ 

ment of television, video cassette recorders and air-conditioning, 

have all contributed to the demise of the once popular front 

porch. Once the primary location of outdoor recreation and 

neighborly interaction, the porch has become an underutilized 
. 7 

ornamental feature on many homes. Such advances in technology 

have also resulted in a widespread tendency towards domestic 

seelusion and isolation. 

A further analysis of the modern urban condition may be 

found in Robert Fishman's book, Bourgeois Utopias. Fishman 

introduces the term 'technoburb' to?describe the current pattern 

of urban development in the U.S. The technoburb, Fishman 

explains,..."is a peripheral zone that has emerged as a viable 

socio-economic unit." He then states,..."the decentralized city 

is made possible only through advanced communications technology 

which has so completely superseded the face-to-face contact 

8 
of the traditional city". Like Jackson, Fishman sees the true 

center of this new city being located within the home, not some 

downtown business district. From each individual household, a 

variety of destinations are made possible by the automobile . 

and a system of superhighways, which link the functional elements 

of the sprawling technoburb.9 
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In spite of the awkward and confusing aspects of the dis¬ 

persed technoburb, Fishman remains optimistic. He explains 

that the deficiencies commonly associated with the technoburb, 

at this point in time» are typical of new urban types. To 

support this argument, Fishman likens the chaotic technoburb 

to the unintelligible character of London during the middle 

of the nineteenth century. He concludes by pointing out, 

...Sprawl has a functional logic that may not be apparent to 

those accustomed to more traditional cities. If that logic 

is understood imaginitively, then perhaps a matching aesthetic 

10 
can be devised." Although public space within the decentralized 

environment may not be regained through the recycling of^trad- 
r 

itional methods, Fishman suggests that possible alternatives 

may be proposed. 

As a means of attempting to devise a 'matching aesthetic' 

for the technoburb, I have selected the specific building typol¬ 

ogy of the shopping center to serve as a vehicle for such an 

exploration. Undoubtedly, other types could have been chosen, 

but it is the shopping center that has continued to,successfully, 

provide places for gathering and public activity during America's 

short-term past. 

Over the past 30 years, large regional shopping centers 

have proliferated across the United States. A recent Newspaper 

Advertising Bureau survey revealed that in 1983# 80?6 of adults 
■» 

questioned said that they had convenient access to two or more 

1 1 shopping centers. 
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In an effort to explain the financial and social success of 

regional shopping centers, many critics suggest that retailers 

have exploited the public's subconscious desire to return to 

small town America, prior to the automobile. Clearly, many 

centers do attempt to fabricate a nostalgic vision of Main 

Street based, not on a realistic interpretation, but a safer, 

Disneyesque version. It may be that people have accepted the 

theatrics associated with shopping centers due to a growing 

dependence on television foi news and information. Perhaps the 

public has become programmed to accept the two-dimensional 

image as an infallible source of truth.^ 

I would argue that people have come to accept the regional 

shopping center for the basic reason that there will continue to be 

à general need for social interaction, in spite of technological 

advances in communications and the growing self-sufficiency of 

the modem household. This is the viewpoint offered by John 

Naisbitt, author of Megatrends, who suggests that the pressure 

of increased technology will only increase the need for people 

to be with one another in public environments. ^ 

It may also be suggested that Americans have always associated 

shopping with recreation, and that the physical acts of window 

shopping and leisurely promenade are social activities that will 

not be forseeably replaced by the nucleus of the domestic unit. 

As a means of investigating the shopping center's role as' 

a setting for public activity, the following research illustrates 

an evolutionary development of commercial architecture as a 
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building typology. This investigation will provide the bacB> 

ground for a further analysis of specific examples of post¬ 

industrial American shopping centers. 

Historical Survey: 

The earliest type of trade took place on neutral ground, 

where a sacred truce protected both parties involved. This 

sacred character of the market persisted in one form or another 

for thousands of years.^ In ancient Greece, the center of 

most public activity was the agora, which combined the functions 

of politics, assemblies, shows, lectures and commerce. Early 

agora consisted of loose assemblages of.buildings around an 

open space. This juxtaposition of religious., political, social 

and commercial activities was the fundamental basis of the agora.^ 

In some instances, separate agora were developed as markets, 

so as to preserve the pure ideal of the agora as a primarily 

religious and political focus of the polis. Where political 

and commercial activities did exist side by side, special groups 

of buildings were erected to house shop-keepers, traders and 

money-changers.^ 

The unifying element of the agora was the stoa, an oblong 

building which was open on one side with a row of columns, and 

17 ~ 

enclosediby a roof and rear wall. ' Stoas served to link 

individual buildings and were placed so as to provide a soft- 



edged boundary to public space. 

A direct successor to the agora, as a principal publie 

meeting space, was the forum. In most Roman cities, the forum 

was the site of political speeches, assemblies, lectures and 

commercial exchange. Prior to the development of the ampitheater, 

the forum was also the place for public spectacle, where people 

18 
could witness heretics being burned at the stake. 

The typical organization of a Roman colonial city consisted 

of roads that led inward from an outlying town to an open space 

used as a market and meeting place. The ultimate source of the 

Roman Armature was the colonnaded street, based on Helenistic 
IQ 

planning, which linked public buildings and squares. * Such 

’armatures* adequately separated pedestrian from vehicular 

20 
traffic. In the case of the armature-based cities, like 

Timgad and Djèmelia, individual market buildings were located 

near or within the city's forum. 

In the Middle East, the primary sources of shelter, security, 

water and mercantile exchange for travelling journeymen was the 

market or the caravanserais. Much of Islam was constantly 

travelling for either commercial, religious or educational 

reasons. On the road, trade was carried out at the caravanserais* 

which provided shelter and water for caravans. It was generally 

a square or rectangular building, open to the sky, with one portal 

large enough to allow the passage of camels. Stalls and niches 
! 

along the interior walls accomodated merchants, beasts used for " 

21 
travel and goods to be traded. 
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In the heart of the city, the center of trade was the market 

or bazaar, which consisted of temporary booths and stands located 

within more substantial enclosures. Bazaars usually occupied 

irregular streets that were frequently open to animals, as well 

as traders. Protection from the harsh climate existed in the 

form of straw mats or completely enclosed vaulted halls that 

22 
were punctured with small openings to the sky. 

According to historians, the market and the congregational 

mosque defined the essence of the Islamic city. J The relation¬ 

ship between mosque and market was, indeed, similar to the 

arrangement of the public and religious buildings and the colon-sJ 

naded market street of the classical agora. However, unlike 

the agora or forum, the bazaar often occupied an entire network ‘ 

of streets, and was securely gated at various points of entry. 

Forming the nucleus of the bazaar was the bedesten, a room 

enclosed with domed ceilings and heavy bolted doors, which 

25 housed valuable textiles and precious metals. increased 

degrees of security and regulation, thus, indicate a shifting 

concern for the protection of commercial activity, which was less 

apparent in previous marketplaces. 

During the Middle Ages, retail trade and the production of 

goods was carried out in all parts of the Medieval city. The 

focal point for trade was the market, which first existed in the 

26 form of streets and was later replaced by market squares. . 
t 

Locations of market squares werB dictated by the suitability of 

an area as a "place of congregation and a place of supervision 
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and regulation". Medieval tovms that were surrounded by walls 

27 were controlled at city gates. 

Initially, booths and open stalls were erected in church- 
OO 

yards, where public activity remained high. This close 

proximity between market and religious functions was not unlike 

the arrangement of mosque and market of Islamic cities. Another 

similarity between' the bazaar and the Medieval market was an 

increased regulation of market functions through guilds, trades 

29 
and commercial associations. 

Guild halls or market halls were located in larger cities, 

such as Bruges and Bologna, which were able to attract internation¬ 

al travelling fairs. Besides providing the sale of novelty 

items and merchandise of all sorts, the Medieval fair was an 

important means of exchanging news from region to region and was 

30 
the primary source of entertainment. 

In the latter part of the Middle Ages, the covered portico, 

or loggia became increasingly prevalent features of such cities 

as Padua, Bologna, and later in the Zahringer town of Bern. By 

the sixteenth century, arcaded ground floors were adopted for 

commercial use in England. Guild or town halls were frequently 

built above open arcaded areas to be used by market traders, thus 
*51 

firmly establishing the idea of shopping under cover. 

The establishment of European banking in Italian city states 

led to the development of the’exchange} an extension of the market 

hall or guild house, which served as a meeting place for merchants 

and traders on an international scale. The first exchange of 
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northern Europe was built in Antwerp in 1531 and was followed, 

thereafter, by the Royal Exchange in London, founded by finan¬ 

cier Thomas Greshan in 1568. The Royal Exchange was a galleried 

building containing 100 booths and shops on two floors around an 

32 
open courtyard. 

In eighteenth century Paris, commodities were exchanged at 

the fairs, ,or *foires*, which consisted of houses, booths and 

halls arranged around a central court. Perhaps the most notable 

example ia the Foire St. Germain, first built in H62, and later 

rebuilt in 1762 after it was destroyed by fire. The Foire 

was laid out on a grid of alleyways, which were limited to pedes¬ 

trian access only. As it was generally located outside the 
r 

city proper, it was not regulated by the guilds. An important 

aspect of the foire was the establishment of recreation and 

entertainment. Dancing, gambling, listening to performances 

and visiting exhibits were some of the activities that were commonly 

associated with the foires. Ultimately, it was this synthesis 

of shopping and entertainment that served as the basis for sub¬ 

sequent buildings which sought to elevate the act of shopping 
■*4 

to a kind of festival for social interaction. ^ 

This desire to combine entertainment with shopping was fine- 

tuned through the development of the arcade, beginning with the 

Palais Royal at the end of the eighteenth century. As noted 

by John F. Geist, the Palais Royal was the first urban space to 

be isolated from vehicular traffic, was illuminated from above 

through the use of glazing, and was comprised of shops on both 
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sides of a promenade. Throughout it's history, the Palais Royal 

was thé site of political uprising at the start of the French 

Revolution, and was later the popular place for public promenade, 

35 
the sale of luxury goods, lectures and entertainment. 

Geist further distinguishes the arcade into seven typological 

categories, consisting of the arcade as access to the interior 

of a block, as public space on private property, as a symmetrical 

street space, as a skylit space, as a system of access, as a 

form of organizing trade and as a space of transition. The 

variety of functions that were characteristic of the arcade ranged 

from theaters, saloons, clubs, brothels and shops which specialized 

37 
in the sale of exotic merchandise and objets d*art. ' 

The department store of London and Paris eventually replaced 

the arcades as the next typology for selling popular merchandise. 

During the nineteenth century, the department store developed 

out of an earlier form of retailing, the dry goods store, and was 

created by dramatic social, economic and technological changes 

brought on by the Industrial Revolution.-^® Unlike the centralized 

market or bazaar, the department store consisted of a collection 

of semi-autonomous departments, governed by one administrative 

body,under one roof. Typically located in or near the center of 

the city, the department store was a multi-storied building with 

39 
maximum well-lit floor space. 

Each aspect of the department store’s design was, primarily, 

intended to pursuade customers to spend their money. Circulation 

systems designed to attract customers throughout the building 
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consisted. of exquisitely designed monumental stairs, and later 

included elevators and escalators. An iron or steel structure 

was selected for it's ability to carry heavy loads with minimal 

bulk, allowing ample light to filter in to each level of the store. 

Facades were heavily glazed, especially at the street, where 

plate glass windows prominently displayed fashionable impulse 

iterns.Entrances were numerous and prominently located. 

Primary entrances were located within monumental, domed rotundas, 

ornately decorated so as to provide the store with a clear ident- . 

ity. The grandeur and awesome stature of many of these stores 

was regarded as a means of exploiting the public's delight in the 

new and different. They were celebrations of a new age of tech- 

nology and progress. 1 Such is the case at the Bon Marche in 

Paris (1869-1886), by L.C. Boileau. With the engineering genius 

of Gustave Eiffel, Boileau's use of-free-hanging stairs, galleries 

and exposed steel enclosure weré carefully orchestrated to create 

a space that was, indeed, emblematic of the times.^ 

In America, department stores were also interested in elevat¬ 

ing the act of shopping to a cultural and recreational event, 

although they were often less opulent than the European counterparts. 

Such cities as New York soon-developed entire urban districts 

devoted to retail consumption. In Manhattan, the retail district 

of the Victorian era was located at the 'Ladies Mile', near 

Broadway from Fourteenth Street to Twenty-third Street. Retail¬ 

ing ât the 'Ladies Mile' began in 1858, when R.H. Macy opened 

a store at 204 Sixth Avenue, subsequently expanding in 1866 and 
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and 1872. By the end of the 1880‘s, there were approximately 

25 businesses operating within the ‘Ladies Mile', which was at 

one time, the spatial center for New York's cultural and social 

life.^ It was an area that consisted of such functions as hotels, 

theaters, artist's galleries and private clubs, in conjunction 

44 
with shopping, a major source of entertainment. 

This historical investigation of the marketplace clearly 

reveals a shifting emphasis on the role of shopping as a convey¬ 

ance of public activity. For Greece and Rome, the marketplace 

only represented a secondary dimension to the primary pursuits 

of knowledge, religion and politics. This was also the case in 

Islamic cities, where the primary unifying element of.it's people 
r 

was the mosque., During the Middle Ages, fairs became the source 

of news and entertainment, but the problem of economic survival 

was foremost in the minds of Medieval merchants. c 

By the eighteenth century, the desire to combine the elements 

of shopping and entertainment was manifested in the evolution of the 

foire, the arcade and the department store. The effects of 

industrialization in the nineteenth century provided people with 

new luxury items and more free time to appreciate such leisurely 

activities as window shopping, frequenting saloons and cafes. 

The next phase of research deals more closely with the shopping 

center as it has developed in America during the twentieth century. 
t 

Specific case studies will be examined within a social and chron¬ 

ological context, revealihg recent trends of urbanization. 
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Case Studies: 

The Cleveland Arcade 

The Cleveland Arcade was built between 1888 and 1890 by 

John Eisenman and George H. Smith for the Cleveland Arcade Gorp- 

oration. Constructed in an industrial city that had experienced 

rapid development at the end of the nineteenth century, the Arcade 

was intended as a celebration of structural ingenuity and mon¬ 

umental grandeur. It is a great vestige of stylistic shopping, 

built prior to the development of outlying neighborhoods, which 

would ultimately drain city centers of citizens and industry. 

Geographically, the Arcade is located on one of the busiest 

areas in the city's center, in close proximity to a hotel that 

hadtonce been frequented by John.D. Rockefeller. Access to the 

2 
Arcade was initially provided by early mass transit systems. 

Entriés are located at opposite ends of the gallery on two major 

thoroughfares, Superior and Euclid Avenues, which are not parallel. 

This results in a slightbend in the plan at the Euclid Ave. 

entrance. The difference in elevation from the two streets is 

approximately 13 feet and is resolved by the use of a grand stair- 
15 

way inserted into the semi-circular Euclid Ave. entrance vestibule. 

The Cleveland Arcade is essentially a synthesis of the Euro¬ 

pean arcade prototype and the Parisian department store. Typical 

of the European model, the Arcade links two urban streets under 

a glazed roof, but the interior space is not comprised of symm- " 

etrical street facades. Rather, the galleries are defined by 



-15- 

prism-like display windows and ornately detailed iron railings. 

In this respect, the Cleveland Arcade is more reminiscent-of the 

department store, in which stairways were used as a sculptural 

meanq of appreciating all levels of the building.^ 

There is also greater separation from the urban context. 

As a result, the sense of transition from exterior to interior, 

an important characteristic of the European arcade, is signif¬ 
ia 

icantly diminished. This internalization will-ptove to become 

more pronounced in later American shopping centers. 

Spatially, the Arcade consists of galleries lined by shops 

on the first and second levels and offices on the upper three 

levels, some of which are also shops. The galleries link larger 

nine story office towers located at both entries to the promenades 

At a width of roughly 50 feet and an overall height of 100 feet, . 

the gallery is surmounted by a steep, saddle-shaped glass, roof. 

The roof, reminiscent of the Galeria Vittorio Emmanuele II, in 

Milan, consists of steel trusses pin-connected to beams that are 

supported by steel columns. Such a design proved to be a challeng¬ 

ing feat of construction which was eventually, and successfully, 

undertaken by the Bridge Co, of Detroit.^ 

When it was first opened, the Arcade was advertised as an 

..."Arrangement of stores rather like an Oriental bazaar-, where 

everything could be bought, including lunch." It quickly became 

a popular public meeting place and was occasionally used for 
- 7 

banquets, concerts, the display of art and other cultural events. 
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River Oaks Shopping Center 

The River Oaks Center, in Houston Texas, was built in 1937 

and was designed by Stay ton Nunn and Milton McGinty. As it 

was constructed at the height of the Great Depression, the River 

Oaks Center was only one of eight such examples that existed in 

the U.S. while construction had dwindled. Such centers catered 

to the needs of local residential communities, at the periphery 

of urban cores, which were becoming increasingly dependent on 
O 

the automobile. 

Situated between the large estates of the River Oaks community 

and another area of medium-priced homes, theCenter is in close 

proximity to the two primary outdoor recreational areas of Houston, 

Buffalo Bayou and Memorial Park. As a means of providing a 

gateway from River Oaks to the central business district, the 

River Oaks Center consists of a semi-circular plan of single 

story retail stores and two story offices immediately adjacent 

to the shops. The crescent is bisected by West Gray Avenue, the 

major road leading downtown. Service stations were originally 

located on either side of the complex, at the corners of the 

principal intersection of West Gray and Shepherd Drive. Parking 

is accomodated by ’forecourts' in front of the shops with additional 

parking and delivery access in the rear.^ 

The River Oaks Center was based on the concept of an auto¬ 

mobile-based retail center which combined a variety of businesses 

under one management. Such a strategy was first implemented " 

by the entrepreneurial genius of J esse Clyde Nichols in Kansas 
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1 n 
City at the Country Club Plaza, completed in 1925* Schemes 

of this type were an extension of the small town shopping street, 

but were typically organized around courts devoted to parking. 

Because of this desire to accomodate the automobile more conven¬ 

iently, such centers reflected the changing needs of their customers. 

Storefronts at River Oaks are unified by a continuous stuccoed 

overhang with awnings used to shade the large expanses of plate 

glass display windows. The gracefully stream-lined overhang 

seems to allude to the stream-lining of forms which were character¬ 

istic of airplanes, trains and automobiles at the time. In this 

manner, shoppers are protected under a kind of modern arcade which, 

through advances in construction, did not requite columns for 

support. Such an element symbolizes a basic fascination people 

had with movement and speed,that was made possible by developing 

riodes of transportation. 

By combining many different functions, people were able to 

shop for food or electrical supplies, could have clothes dry- 

cleaned, a hair-cut or a manicure and carry out business trans¬ 

actions, all while their cars were being serviced. Such shopping 

centers were hailed for their ability to successfully cater to the 

needs of customers, thus making trips to downtown almost un¬ 

necessary. This aspect of convenience would prove to have 

dramatic impacts on urban retailing establishments in the future 

and the development of cities, in general. 





Southdale Center 

Southdale center, designed by Victor Gruen, opened in 1956 

and is located in a sattelite suburb southwest of Minneapolis. 

As post war development of outlying neighborhoods incresed, retail¬ 

ing establishments began to follow their customers to suburbia 

in an attempt to maintain economic success. Typically located 

at the crossroads of newly constructed superhighways, these regional 

shopping centers were advertised as convenient, clean and safe to 

shop. As a result, people no~;longer needed to rely on urban 

department stores to provide the wares of suburban consumption. 

Because it was the first center to be completely enclosed, 

consisting of not one,- but two anchor department stores, Southdale 
r* 

represents a radically new method of merchandising. As a prece¬ 

dent for the climate-controlled shopping center, Victor Gruen 

adopted the basic concept‘of the Galleria Vittorio Emmanuele.11 

Gruen regarded the nineteenth century arcade as a typology that 

successfully provided exclusivly pedestrian spaces for shopping 

12 that were protected from the 'hostile urban environment*. 

In an effort to resolve the primary conflict between the 

automobile and the pedestrian, Gruen surrounded Southdale with 

45 acres of surface parking, accomodating 5200 cars. Service 

access was placed underground, thus insuring adequate separation 

from shopping areas.Prom the parking lot, shoppers enter 

Southdale at various points through side 'streets', which lead 

directly to the three story central garden court, measuring 75 - 

by 200 feet. Unlike the European arcade which was usually 
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organized in a linear fashion, Gruen's garden court is more rect¬ 

angular and is bisected by banks of escalators, resulting in two 

distinct spaces. Shops are arranged arround the garden court 

and the two larger department stores are located diagonally at 

opposite ends of the court. 

The primary focus of public activity is the garden court 

which is furnished with plantings, trees, ponds, cafe tables and 

abstract bronze metal sculptures which are hung from the ceiling. 

The court is fully enclosed, with skylights and a continuously 

glazed vertical opening implemented as a way of psychologically 

connecting shoppers.to the outside world. The problem of heating 

and cooling the center was solved by the introduction of an auto- 

matiçally operated heat pump system. ^ 

Southdale was designed so as to adequately satisfy most of 

the customer's needs. =Lockers were installed to provide a safe 

place for shoppers to store coats and packages. Southdalèe 

also had it's own electronic headquarters for fire and police 

protection, the lost and found, traffic control, paging, music 

broadcasting and the public address system, all located in the 

basement.1'* This has allowed an even greater degree of self- 

sufficiency and control due to the 'invisible hand', which insures 

everything runs as it should. 

In spite of the allusions, and illusions, of such urban 

elements of the street and square, Southdale succeeded in providing 
t 

a popular place for public gathering. After it opened, it was 

expanded from 640,000 to 800,000 and eventually 1,180,000.square 





-20- 

feet of leasable space. Besides providing a place for such 

events as aymphony concerts and performances, Southdale was also 

credited with stimulating residential and business activity 

within a radius of one mile of the center.1** Indeed, Southdale 

benefitted by offering a variety of activities and symbolized 

a growing independence between city centers and suburban commun¬ 

ities. 

The Houston Galleria 

: The Houston Galleria,, on Post Oak Blvd., was initially planned 

twehty years ago by Gerald Hines and was designed by the archi¬ 

tectural firm of Helmuth, Obata and Kasabaum. The three level 

Galleria is clearly emblematic of the multi-level mega centers 

-that have developed within sprawling and dispersed urban regions. 

As a 'technoburb', to borrow Fishman's term, Houston's multi- 

centered organization is typical of most American cities today. 

Located in the Post Oak area of Houston, immediately adjacent to 

the freeway, the Galleria is one component within a network of 

disparate urban nodes that are linked by a system of superhighways. 

The first phase of the Galleria opened in 1970 and consisted 

of 600,000 square feet of retail, a 22 story office tower, and 

a 22 story hotel. Subsequent additions were built in 1979 and 

1986 increasing the' total retail space to 3.5 million square 
t 

feet. There are now five office towers within the complex,- 

17 
* two hotels, totalling 900 rooms, and 11,000 free parking spaces. 



Exterior. Neiman-Marcus store. 
[Photographer: Erra Stoller (fSTO).f 
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Enclosed by a continuous circular skylight, the Galleria 

is,, once again, loosely based on the European model of the 

arcade. However, the Galleria represents a further departure 

from the Cleveland Arcade and Southdale, in that there is a 

greater degree of internalization and separation from the 

urban context. The main gallery space is 600 feet long and is 

occupied by an 80 by 170 foot skating rink on the ground level. 

On .the roof, there is an athletic cluband a running track which 

18 
encircles the glazed roof. The sequence of entry, from busy 

vehicular street, to parking lot or garage, to shopping gallery 

reinforces the Galleria's aspect of contextual separation and 

introversion. 
i* 

« As a public space, it is deficient in that it*s elite con¬ 

stituency of shop tennants cater to a primarily wealthy class of 

citizens. The Galleria*s fortress-like character ultimately 

discourages it*s use as a focus of public, interaction. It is 

conspicuously controlled and emphatically anti-urban in it's 

attitude towards selective marketing within a well protected 

environment, safely guarded from the outside realm. 

Faneuil Hall (Quincy Market) 

Boston's preservation and adaptive reuse of Faneuil Hall's 

Quincy market district represents another recently developed trend 
« 

within the shooping center typology, because it was a revival' of 

a traditional' marketplace. This revival symbolized a reawaken 
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ing of the potential of cities as a catalyst for public space. 

The Quincy Market renovation was undertaken by the Rouse 

corporation and architect Benjamin Thompson, with the intention 

of reestablishing a blighted market area as a thriving center 

of retail and social activity. Completion of the first phase 

of rehabilitation coincided with America’s Bicentennial celebra¬ 

tion in 1976, a time when historical preservation became a major 

concern. 

Pacing the Boston Harbor, Quincy Market is well within, easy 

walking distance of many civic institutions and several remaining 

retail areas. Quincy Market was built in 1826, designed by 

Alexander Parris, and is flanked by two markët buildings of 

slightly later date. The three buildings were rescued from 

demolition by the Boston Redevelopment Authority in the early 

seventies and were leased to Rouse for one dollar per annum and 

a share of the profits. There are 225*000 square feet of retail 

space and 155*000 square feet of offices. Outdoor space between 

the buildings is fully utilized by cafes, entertainers and crowds 
iq 

of people. ^ In a curious reversal, it is this outdoor space, 

not the building interiors, which are the primary places for gather¬ 

ing and public promenade. 

Thompson’s concept was to provide an architectural setting 

for festive human interaction. It is a primarily food-oriented 

center with concession stands on the lower levels of the buildings 

and offices, workshops, studios and showrooms on the upper three" 

20 floors. Glass sheds are attached to the existing buildings, 
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remini s cent of the temporary booths and stands that occupied 

Islamic bazaars and farmer’s markets. In a rather Disneyesque 

fashion, the premise that 'properly produced and choreographed 

commerce could become entertainment’ was implemented. Clowns, 

jugglers and entertainers can usually be seen attracting groups 

21 
of spectators within the clean, well kept Market. 

Critics have questioned whether such theatrics really provide 

public space, or if it is simply another manifestation of 

modem merchandising used to commercialize public space. One 

supporter of Faneuil Hall, drchitecural critic Robert Campbell 

of the Boston Globe, points out that...'all good cities retain an 

element of theater... like Central Park, which gave an artificial 
i* 

contact ^with natur. ' Campbell sees the role of Quincy Market 

as one of providing an idealized vision of the city, for those 

22 
who have lost touch with urbanity. By transforming the model 

of the European plaza into a linear street, Thompson reintroduced 

an urban type which has previously seldom existed in American 

cities. 

Perhaps, the real significance of Quincy Market is that it 

radically challenged the trend of fully enclosed, mega-centers 

in favor of smaller markets, which utilized outdoor space in 

an urban setting. It’s success may be simply measured by the 

Market's continued financial and social activity and the urban 

renaissance that it helped to create. 







t 
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Summary: 

Each of the case studies discussed reflects the changing 

pattern of urbanization and socialization that has occurred over 

the past century. The Cleveland Arcade provided a distinctly 

urban setting for public gathering and recreation when it seemed 
; 

as though the growth of industrial cities would continue indef¬ 

initely. As small residential communities developed immediately 

adjacent to urban cores, shopping centers, like River Oaks, were 

introduced as a means of conveniently catering to the newly est¬ 

ablished automobile-based society. Southdale, and other larger 

regional centers, increased the degrees of self-sufficiency and 
*• 

regulation associated with shopping in a typically suburban environ¬ 

ment. 

With the rise of the decentralized * technoburb', multi-level 

mega-structures, like the Galleria, were obligated to provide 

structured parking as well as traditional surface parking in order 

to cater to a wider scope of the populace. The- Galleria is also 

clearly emblematic of the trend of increasingly internalized 

shopping at an emmense scale. Quincy Market'can, thus, be seen 

as an attempt to reverse this dis-orienting internalization through 

a return to outdoor piblic space within an urban core. 

This thesis proposes one possible method of providing open 

public space, not within an historic urban core, but rather, within 

the more hostile context of the 'technoburban* retail strip. 
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Backgound: 

The proposed site is located in the affluent borough of 

Paramus, New Jersey, ten miles from Manhattan. It is 40 acres 

large and is situated at the northwest quadrant of a heavily 

congested clover-leaf constructed nearly 60 years ago. Bounded 

by a third major highway to the north, the site is currently 

occupied by an economically faltering department store surrounded 

by surface level parking. 

As the primary focus for retail trade in northern N.J., 

Paramus is home to nearly six shopping centersiranging in size 

from 200,000 to 1.4 million square feet, Recognizing this site's 

capacity for profit, developer Donald Trump has recently announced 
t 

plans to raze the existing building in order to construct a large 

mixed usecomplex consisting of office, hotel and retail space. 

The Mayor of Paramus, as well as several concerned citizens, have 

criticized Trump's plan for it's grandiose and disruptive scale. 

There is also the question of increased traffic flow in an area 

reknowned for continuous congestion. Trump is currently waiting 

to appear before the local Board of Adjustment for the necessary 

variances. 



Final Jury Comments: 

In general, the jurors thought that the topic I had chosen 

was, indeed, an interesting and challenging one, but felt that 

I needed to investigate certain questions more aggressively. 

g Critic Ed Jones felt that the thesis of embracing 

the natural landscape by combining the ancient models of the 

agora and the coliseum was a contradiction. Specifically, he 

pointed out that the back of the seating visually blocked a 

connection to the exterior. He also thought that organized 

playing fields inhibited the possibility of casual public inter¬ 

action. 
r 

Visiting Critic John Marusczak questioned the-.degEee of irony 

that was involved in combining shopping activities with fitness. 

I responded by reemphasizing the intention of reversing the norm¬ 

ative condition of internalized shopping and fitness by providing 

usable outdoor space for such activities. 

Visiting Critic Alan Balfour felt that it was a rich topic, 

but that I should have investigated Venturi's work and the language 

of roadside architecture further. He also thought that the 

internal stadium and the specific activities within it were not 

sufficiently studied. 

Albert Pope pointed out that the underside of the grandstands 

could support a public promenade, and felt that the project should 
“ t 

have been more like a stadium with shopping on the periphery. * 



A 

Jury Comments (continued): 

My advisor, Peter Waldman agreed with Alan Balfour's comments 

and suggested that the exterior facade could have been more aggress¬ 

ive so as to emphasize the distinction between inside and outside. 

In spite of the criticism, he thought that the topic was a worth¬ 

while one to undertake. 

* — 
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